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At last year's IMTEC show int

for example, one Duotch distributor
mentioned that an American supplier’
actually asked him, “Dio you have faxes e
over there?” His products have been

shipped to Dusseldorf, G-etmm::. ir.t—
stead of Amsterdam, Holland.
The German-speaking cuuntry of

electronics distributor in’ Conflans,

France, says he sees the Janguage prob-

lems that exist with 1.8, exports to the
rest of the wodd, Ameriean manufactur-

ersmddiau-ibm are not very good at
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literature atiout products in foreign lan-
guages, leaving
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themselves. Only the engine manufac-

most international dis- -
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perception of American guarantees is

. that they are not really gnarantees. Guar-
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Austria, located in Europe, is regulady e
confused with English-speaking Aus-

tralia, on the opposite side of the globe, -
John Frankel of Navicom, a. marine

European needs, U.8. boat-

regarding .

builders oftent won't change, adapt or
alter their products enough to fit the dif-
ferent European markets: Small details

caivbe improved to make a big differ- -
“pnce in sales, as Sarasota, Fla_-based

Donzi demomstrated when it changed
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!gmrth#r Germm distﬂ‘hutm uf ma-
rine aceessories and electronic hard-

nrpammmgeimbmmmsfwnmt-

American suppliers, for example, did

- not prepare to meet the qualifications
. of the CE mark that is required to sell in
lmlemmﬁmrm mnmtedﬂmthm

the 16 eouritries of the European Union

 sinee January 1998, As usual, Ameri-
»-cans have had to play eatch-up. 3

Further, his buying prices are the

" get, 50 a U8 firm that buys in larger
o quantities can undercut German dis-
-+ tributors. Also, becanse of improve-

ments in technology, prices are down,
50 he needs to sell more products in or-
der to make the same profit.

These observers recognize that Amer-

jcan firms could be more successful i
- the international marketplace by leam- |

ing more about other countries and thelr
languages and by adapting products to
hetter Irt'eet_fureim needs and stan-

- dands




